SERVIER

GRAPHIC
GUIDELINES



These graphic guidelines are
an essential tool for deploying
Servier's new visual identity.

They state the key rules that
guarantee the consistency
of the logotype and of the
graphic territory on all the
brand’s communication
media and touchpoints.

Bring this identity to life by
following the simple usage
rules explained in this
guidelines.

For any questions concerning
this document, an untreated
application or a validation
request, please contact:
coms@servier.com
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SERVIER *

moved by you

Our new visual identity expresses our
transformation to all our audiences.

It conveys our convictions and represents
what makes us stand out. We made the
choice to be governed by a foundation,
this allows us to be free to choose our own
direction with a long-term view and means
we can listen more closely to our patients,
to offer them personalized solutions.

Our new logotype highlights our agility.

The curve of the “R” holds up a star that
embodies our vision and symbolizes our
empathy, like a “smile”, a sign of interaction
and collaboration.

Our new, warm, colors are based on the
human character of our brand, reflecting
our signature: “moved by you".. women and
men, patients, healthcare professionals,
our partners, and the Group’s employees
all make our vocation become a reality, i.e,
committed to therapeutic progress

to serve patients needs.
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1. BRAND FUNDAMENTALS

1.1 Logotypes
and symbol

Logo lockup with signhature

As a general rule, the logo lockup
with signature is used on all
communication media. It consists

of a symbol and an original letter
drawing as well as the brand'’s
signature “moved by you” positioned
below the logotype. It must never be
modified or deformed.

The logotype can also be used
without signature.

Symbol

The symbol from the logotype is used
to sign specific media as

a minimalistic version of the brand
(e.g- digital application).

The three identity colors are:

« midnight blue

« tangerine orange

- white

As white is the preferred background
color, it is also an integral part of our
visual identity (see page 12).

Servier Graphic guidelines

Logo lockup with signature

SERVIER*

moved by you

midnight blue
C100 M95 YO0 K30

R36 G34 B106
#24226a
pantone® 2756 C

The files can be downloaded here: ﬁ

Logotype without signature

SERVIER*

¥

Symbol

tangerine orange
CO0 M75 Y70 KO

R245 G91 B65
#f55b41

pantone® 171 C

white

CO MO YO KO
R255 G255 B255
HIffff

CONTENTS A
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1. BRAND FUNDAMENTALS

1.2 Protection area
and minimum size

Protection area

A margin has been defined around
the logotype using the letter “E”

in Servier. It determines an area that
protects it from any graphic element

that may be detrimental to its legibility.

No other visual element (text or image)
must appear within this area.

Symbol

The margin defined around
the symbol is equivalent to two
thicknesses of the “smile” and
one and a half on the right side
of the symbol.

Minimum size

So as not to impair the legibility of the
logotype during printing, a minimum
usage size has been defined at

15 millimeters in width for the logo
lockup with signature, at 10 millimeters
for the logotype without signature and
5 millimeters for the symbol.

Servier Graphic guidelines

Logo lockup with signature

SERVIER*

moved by you

| .
sk

‘ 15 mm ‘

Logotype without signature

SERVIER'

‘10mm‘

CONTENTS A
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1. BRAND FUNDAMENTALS

1.3 Monochrome logotypes

and symbol

Logo lockup, logotype and symbol
in midnight blue monochrome
When printing only allows one color,
midnight blue logotypes and symbol
are applied.

Color:100% midnight blue.

Logo lockup, logotype and symbol
in white reserve

On a midnight blue background, the
logotypes and symbol are displayed
in white.

Logo lockup, logotype and symbol
in black monochrome

When color printing is not possible,
the black monochrome version

is applied.

Color:100% black

Logo lockup, logotype and symbol
in white reserve

On a100% black background, the
logotypes and symbol are displayed
in white.

The files can be downloaded here: ﬁ

2
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Logo lockup with signature

SERVIER *

moved by you

SERVIER *

moved by you

SERVIER *

moved by you

SERVIER *

moved by you

Logotype without signature

SERVIER *

SERVIER *

SERVIER *

SERVIER *

Symbol

™
\

¥
\

CONTENTS A
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1. BRAND FUNDAMENTALS

1.4 Use of logotypes and
symbol on backgrounds

Use on a white background

The logo lockup, logotype and symbol
are used on a white background in
their identity colors and respecting
their protection areas.

Use on a midnight blue background

When they are displayed on an identity

midnight blue background, white is
reintegrated into the typography.

Use on a light visual

They are always used in color on any
type of light visual.

(background density: 20% maximum).

Use on a dense background

When they are applied on a dense
background, white is reintegrated
into the typography of the logotype.
(background density: 60% minimum).

Note:

According to the layout artist’s
assessment, it is important to define
an undisturbed visual that offers
good contrast and good legibility

of the logotypes and symbol.

Servier Graphic guidelines

Logo lockup with signature

SERVIER}

moved by you

SERVIER.

SERVIER

moved by you

SERVIER.}

Logotype without signature

SERVIER}

SERVIER.

SERVIER

SERVIER

Symbol

™
\

»
\
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1. BRAND FUNDAMENTALS

1.6 Logotype and symbol
prohibitions

Do not modify the colors of
the logotype

Do not modify the typography SER U SER U SER U

of the signature moved by'you moved 4 Yot moved byYou

Do not add an effect on
the logotype

Do not deform the logotype

Do not modify the size of the star ERV * *

Do not use the logotype without S SER R/ SER R/
its symbol moved byyou moved by“you moved byyou

Do not encroach on the protection
aread

Do not modify the symbol

res inihil maximod iorepeditas sam et et rem que.

CONTENTS A 09
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2. GRAPHIC TERRITORY

| 2.1 Presentation of the territory

Servier Graphic guidelines

we innovate
for patients

LE

SERVIER_ SERVIER_

Ataglance

0.3

SERVIER

Research and
development institute S8

Servier

SERVIER

by its long-term
view

SERVIER

Our graphic territory builds on the curve of the “R”

of our logotype, which may evoke a “smile” or support,
and which always demonstrates our presence,

our caring, our enthusiasm and our optimism.

It reflects our more open, more human and more
collaborative vision of research.

by its long-term
view

SERVIER

SERVIERS
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2. GRAPHIC TERRITORY

| 2.2 Color universe

Main palette

Main palette

It is made up of three identity colors
from the logotype and two tones
down from midnight blue.

Secondary palette

Four additional hues complete the
main palette, they are available for
all Servier coommunication materials.

These colors may be used as solid
colors or in texts, in addition to black,
(see examples of color use in Chapter

3 Print & Digital Applications, page 26).

Print modes

The color references vary according
to the materials and/or print mode:
« Four-color process

+RGB

+ Hexadecimal

» Spot colors (Pantone®)

Servier Graphic guidelines

midnight blue
C100 M95 Y0 K30
R36 G34 BI06
#24226a
pantone® 2756 C

C95 M84 Y3 KO
R50 G60 B142
#323c8e
pantone® 2117 C

C20 MI0 YO KO
R212 G222 B242
#d4def2
pantone® 2706 C

Secondary palette

C48 M56 Y0 KO
R155 G125 B205
#9c7dcc
pantone® 2655 C

C64 MO Y15 KO
R71 G191 B217
#47bfd9
pantone® 637 C

tangerine orange
CO0 M75 Y70 KO
R245 G91 B65
#f55b4l
pantone® 171 C

White

CO MO YO KO
R255 G255 B255
HIfffef

C51 MO0 Y75 KO
R145 G196 B97
#91c461
pantone® 2269 C

CONTENTS A
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2. GRAPHIC TERRITORY

| 2.3 Typographic universe

Corporate typography
POPPINS is the main font for the Servier
brand. It is used on all communication

Poppins

[ ]
materials. ABCDEFGHIJKLMNOPRSTUVWXYZ ABCDEFGHIJKLMNOPRSTUVWXYZ
S | I I I e abcdefghijkimnoprstuvwxyz abcdefghijkimnoprstuvwxyz
0123456789 0123456789
ABCDEFGHIJKLMNOPRSTUVWXYZ ABCDEFGHIJKLMNOPRSTUVWXYZ
w ARM abcdefghijkimnoprstuvwxyz abcdefghijkimnoprstuvwxyz
0123456789 0123456789

ABCDEFGHIJKLMNOPRSTUVWXYZ

d 1 °t I abcdefghijkimnoprstuvwxyz
I g I q 0123456789

Century Gothic

The CENTURY GOTHIC font is specifically

recommended for office automation ABCDEFGHIJKLMNOPRSTUVWXYZ ABCDEFGHIJKLMNOPRSTUVWXYZ

materials (PowerPoint® presentation, abcdefghijkimnoprstuvwxyz abcdefghijkimnoprstuvwxyz

Word® template, e-mail signature, etc). 0123456789 0123456789
ABCDEFGHIJKLMNOPRSTUVWXYZ ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijkimnoprstuvwxyz abcdefghijklmnoprstuvwxyz
0123456789 0123456789

Servier Graphic guidelines CONTENTS A 13



2. GRAPHIC TERRITORY

| 2.4 Print logo lockup size

On print mediaq, the size of the logo
lockup and margins is calculated by
subdivision of the width of the format.

This ratio differs depending on the
formats as indicated in the table
opposite (e.g., for a vertical A4 format,
the margin is equal to 1/14™ of the width
of the document and the width of the
logo lockup is 4/14% of this same width).

The logo lockup is positioned in the
bottom right-hand corner, and the
“smile” for the “R” in Servier is positioned
on the bottom margin

of the document.

Logo lockup positioning

SERVIER

moved by yq

Servier Graphic guidelines

SERVIER

I O O I I

SERVIER
I

TT

2

Formats

1. Vertical 210 x 297 mm

[TTTTTTIITITTI I I

SERVIER}

Document margin

114t of the width

Logotype size

Logotype width =
4/14% of the width

SERVIER

[TTTTTTTTTTI]

2.Leaflet105 x 210 mm

1/9% of the height

Logotype width =
4/9t of the width

3. Horizontal 297 x 210 mm

1/20t of the width

Logotype width =
4/20" of the width

4.Square 210 x 210 mm

1/14* of the height

Logotype width =
4/14% of the width

4
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2. GRAPHIC TERRITORY

| 2.4 Logo lockup size (cont.)

The logo lockup can be positioned in
two different ways depending on the ‘ ‘
type of kakemono used.

1. Hanging kakemono:

The logo lockup is positioned in the
bottom right-hand corner, and the
“smile” for the “R” in Servier is positioned
on the bottom margin of the document.

2. Totem kakemono:

When the kakemono is placed on a
totem on the ground, the logo lockup
is then raised within the limit of the first
lower third of the format in order to

ensure better legibility.
SERVIER

moved by you

SERVIER}

N I i

Formats Document margin Logotype size

Logotype width = 5/10t

th i
Kakemono 850 x 2000 mm 1/10% of the width of the width

Servier Graphic guidelines CONTENTS A 15



2. GRAPHIC TERRITORY

| 2.5 Digital logo lockup size

On digital mediaq, the size of the logo
lockup and margins is calculated by
subdivision of the width of the format.

This ratio differs depending on the
formats as indicated in the table
opposite (e.g, for a vertical format,
the margin is equal to 1/7 of the width
of the document and the width of the
logo lockup is 5/7t of this same width).

The logo lockup is positioned in the
bottom right-hand corner, and the
“smile” for the “R” in Servier is positioned
on the bottom margin of the document.

Logo lockup positioning

SERVIER

moved by yq

Servier Graphic guidelines

¥*
SERVIER oseEBy‘{,ER ;)
[TT T I TPl [T T T I T ITTII T T I T TITITIITT MEPPITIT ]
4 3
*
serviER: SERVIER.
[T T ] I 6 O O
Formats Document margin Logotype size
1.Vertical 160 x 600 px 1/7% of the height LWOZ{’&:’E:&E 5/7°
2. Vertical 300 x 600 px 1/10% of the width L°9°t‘(’)'?fh‘giatiztz 6/10
3. Square 300 x 250 px 1/14" of the height Logot’(’)‘?fh";’ifvtizt; 6/14
. . . Logotype width = 8/35®
4. Horizontal 970 x 250 px 1/35% of the height of the width
CONTENTS A 16




2. GRAPHIC TERRITORY

2.6 “Smile” construction

principle

Servier’s graphic territory is derived
from the logotype. It is based on

a simple and adjustable graphic
principle that evokes a “smile”.

The thickness of the “smile” is defined
according to a circle the radius of
which is divided into three equal
parts.

Once the thickness of the circle has
been defined, it is divided into four
quarters.

Two versions of the “smile” are
possible:

« A. quarter circle

+ B. semi-circle

Note:

These three combinations of the
“smile” may be used in the opposite
reading direction, which offers various
graphical variants.

Servier Graphic guidelines

Radius divided into three

X | X

X

Construction of the “smile”

IR .

-
NI

A. quarter circle

~
L/

(1N

Variant

It is prohibited to use the
2 upper quarters of the circle
alone

1N
NI

B. semi-circle

Important!

The construction of the symbol
slightly differs from that of
the “smile”, it starts below

the center of the circle.

CONTENTS A 17



2. GRAPHIC TERRITORY

| 2.7 “Smile” usage rules

The “smile” graphic symbol is
infinitely adjustable. Its size,
composition and placement adapt
depending on the page layout

and the format type (vertical and
horizontal).

To preserve the reading of the “smile”,
a composition rule consistsof never
closing the “smile”, its cut part must
appear on one of the sides regardless
of the type of layout.

To maintain correct reading of the
“smile”, it is important to respect at
least 1/4 circle of the “smile”.

The minimum distance from the
margin where the “smile” opens is
equivalent to two squares.

Note:

“smile” treatment examples are
shown in Chapter 3 Print & Digitall
Applications (see page 26).

Servier Graphic guidelines

*
SERVIERS

*
SERVIER

*
SERVIER

J
SpeRs

SERVIER}

moved by you

SERVIER}
‘moved by you

-
SEER

*
SERVIERS

v

It is prohibited to close the “smile”

*
SERVIER

CONTENTS A 18



2. GRAPHIC TERRITORY

2.7 “Smile” usage rules:
coloring

Four color combinations of the “smile”
on colored background are possible.
Any color combination other than
those shown opposite is prohibited.

Combination 1
Midnight blue background,
white “smile”

Combination 2
Midnight blue background,
toned down blue “smile”

Combination 3
White background,
midnight blue “smile”

Combination 4
White background,
light blue “smile”

Midnight blue: Toned down blue:
C100 M95 YO K30 C95 M84 Y3 KO
R36 G34 B106 R50 G60 B142
H#24226A #323c8e

pantone® 2756 C pantone® 2117 C

Light blue:
C20 M10 YO KO - R212 G222 B242
#d4def2 - pantone® 2706 C

Servier Graphic guidelines

1

SERVIER_

Don’ts

SERVIER SERVIER
SERVIER SERVIER
CONTENTS A
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2. GRAPHIC TERRITORY

2.7 “Smile” usage rules:
with visual

Two options for integrating the
“smile” and a visual are possible:

Option 1
The “smile” incorporates a visual
(examples 1&2) 4

Option 2
The “smile” is included in a visual
(examples 3 & 4)

Note:

When integrated into a visual,

the “smile” is displayed in the SETHIERS SERYIERS SERERS
authorized colors of the previous page. 1 3

Servier Graphic guidelines SOMMAIRE A



2. GRAPHIC TERRITORY

| 2.8 Print titling principles

Typography plays a key role in the
page layout and in particular in the
management of the title with the
“smile”.

The print media examples opposite
illustrate various titling variants.

It is recommended to make the title
stand out using graphical plays, either
by two contrasting colors, or by
superimposing the syllables when

the title only consists of a single word.

Note:

it is important that the title is in
harmony with the “smile”. It is either
superimposed on it, or it is placed
in an area of the page layout that
is in balance with its shape

and placement.

Servier Graphic guidelines

LO
REM
IPS

ERVIER *
ESERVIERS

Lorem ipsum dolor
sit amet consectetuer
adipiscing elit

*
SepyeR

lorem

ERVIER *
SERVIERJ

Lorem ipsum

23

ERVIER
SERVIERZ

Lorem ipsum dolor sit

Lorem ipsum

SERVIER
oy

Lorem ipsum

22000

forem ipsum

149

Lorem

Lorem ipsum
dolor sit amet
consectetuer

.
SERYERS

100

lorem ipsum

SERVIER *

moved by you

-
g
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2. GRAPHIC TERRITORY

2.9 Digital titling
principles

Digital media examples follow the
same graphic rules as print media
(see page 20).

22000

lorem ipsum

149

Lorem

100

lorem ipsum

SERVIER}

moved by you

Servier Graphic guidelines

LO
REM
IPS

SERVIER*

moved by you

Lorem ipsum
dolor sit amet
conscetatuer

SERVIER*

moved by you

Lorem ipsum dolor
sit amet consectetuer
adipiscing elit

SERVIER *

moved by you

CONTENTS A 22



2. GRAPHIC TERRITORY

2.10 Professional
iconographic universe

Servier's iconographic universe is divided into
two visual typologies:

1. Professional visuals

2. Patient visuals (next page)

Professional visuals:

They showcase the expertise of professionals in
pursuing one objective: “healthcare”.

A snapshot of these employees is given in their
work setting. The values conveyed are expertise,
professionalism, proficiency and collaboration
in team work.

The photo or choice of visual must follow simple
rules:

Give preference to a bright environment
integrating a few splashes of color, tightly framed,
a light contrast and depth of field. Cold and
overexposed visuals are to be avoided.

Note:

The images shown opposite are available in the
Servier photo library, a selection of visuals from
the Gettyimages library is also available.

Find them on “e-photo”
http://ephoto.inet.grs.net/

Please check the conditions of use relating to each
photo before use.

Servier Graphic guidelines
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2. GRAPHIC TERRITORY

2.11 Patient iconographic
universe

Patient visuals:

They express the relationship of empathy
that exists between the patient and the
healthcare professional, all generations
together. The values conveyed are
interaction, sharing and goodwill.

These images must also be as natural
as possible, in terms of light and
attitudes. These moments of sharing
are not artificial but natural and simple.

Note:
The images shown opposite are
from the Gettyimages library.

Find them on “e-photo":
http://ephoto.inet.grs.net/

Please check the conditions of use
relating to each photo before using.

Servier Graphic guidelines
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2. GRAPHIC TERRITORY

2.12 Pictographic
universe

A group of pictograms drawn in a linear Generic Results Research Digital
style makes it possible to personalize
various themes.

They may be used for print and digital. 0.'

The pictograms may be used in /\7'

midnight blue on white background or
in reversed in white on a midnight blue ' . ' A

background..

The files can be downloaded here: [_j

¥

@)

Servier Graphic guidelines CONTENTS A 25



2. GRAPHIC TERRITORY

2.12 Pictographic
universe (cont.)

Each therapeutic area is represented Oncology Cardio-metabolism Neuroscience Immuno-inflammation
by a pictogram the color and design
of which are unchangeable.

The colors used for the pictograms d ..
are those of the secondary palette )
(see page 12). o ) .
[ ( ) [
e/ o
i [

The files can be downloaded here: ﬁ

¥

Servier Graphic guidelines CONTENTS A 26
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3. PRINT & DIGITAL APPLICATIONS

3.1 Letterhead and
following page

Paper with letterheads are defined
according to the template opposite 21
and available on the ePaper

application for employees based

. 32
in France.

Particular cases must be submitted
for approval to the Communication
Department.

1. Company name
Century Gothic Regular, B. 12 pt,
spacing 0 pt, color: midnight blue

2. Text area
Century Gothic Regular, B.10 pt,
spacing 0 pt, line spacing 12 pt,
color: black

w

Mailing address and contact
details

Century Gothic Regular, B. 6.5 pt,
spacing 0 pt, color: midnight blue

4. Corporate name
Century Gothic Regular, B. 6.5 pt,
spacing 0 pt, line spacing 9 pt,
color: midnight blue 25

The file can be downloaded here: 10

¥

Servier Graphic guidelines

Company name

Name, Surname

Function

Number and name of the street
City and postal/Zip Code

(2 JS

Country
Madam, Sir,
i i i icon
oonsequatur, ommolorerum iur, tem venistem. Otaerro vendandandes pore demporati re voluptiis
im et fugiaturio beri: i , offictatur, asp i nam cum dolo cullorum

simolorita consequi ut fugia que corum cullam doluptur, idisquis doluptaqui debis destrumetur,
quam, autat. Tem cupta quam esti aspitiures int prature, ipsum veliqua sperum reprerspid eos

i in re ne pero con iae eum voluptati vollam quis dolor sunt vollabor abor assit
eossitate porendant et ersperr ovitas eosaenum consequamus et landeli gnitiae scitibus et re vene
«eos parci ut volore, int quasimil mintiscipsa ium explam, ipsame perios doluptat doluptaera et aut
eatem invenia que aperorr orepro te molupta temolorem hit veliquis as autet liqui dolut accum
vendist fuga.

Ferchic ipienditi deri idel inim unt porae doloreperum et hit laut quibus ant re nobitionem. Et ea
velique volum et occat ea consequ iataes dolupientia dem simi, nestrum repelic aesequi adis
moditib usandae et, ommo beaquam qui rem. Neque volore endipienet parundis vellit assinci
entureria solenes mi, aut qui volo mintionsecta sintemque sit eiuscite endipic iduscid quiscidis et
aliquia quos sant et latur? Fuga. Epudam ut fuga. Facit perione stiusande lisitatur, quiam dit ut aut
ius milliqui voluptatur sit eum a dolupta quametur aut fugiam as ut architinume latur restem quidu-

same nia sequia ium iunt aut fuga.

Function

End of text area

Headauarters : 0 rue Camot 92284 Suresnes Cedex -1.: +33 (0]1 55 725000

108 4 15
@ servier LasoRATORIES SEFV’EU
moved by you
20

Format 210 x 297 mm - Scale: 38% - scaling in millimeters

21

32

25

20

20

12
*
A4

o uptionsequeposiseademod i st icon

3]
eus

oonsequatur, ommolorerum iur, tem venistem. Otaerro vendandandes pore demporati re voluptiis
porehenim et fugiaturio beris eaquo omniature, offictatur, aspe coritiandae nam cum dolo cullorum
simolorita consequi ut fugia que corum cullam doluptur, idisquis doluptaqui debis destrumetur,
quam, autat. Tem cupta quam esti aspitiures int prature, ipsum veliqua sperum reprerspid eos
adiosantin re ne pero con presequiae eum voluptati vollam quis dolor sunt vollabor abor assit
eossitate porendant et ersperr ovitas eosaenum consequamus et landeli gnitiae scitibus et re vene
eos parci ut volore, int quasimil mintiscipsa ium explam, ipsame perios doluptat doluptaera et aut
eatem invenia que aperorr orepro te molupta temolorem hit veliquis as autet liqui dolut accum
vendist fuga.

Ferchic ipienditi deri idel inim unt porae doloreperum et hit laut quibus ant re nobitionem. Et ea
velique volum et occat ea consequ iataes dolupientia dem simi, nestrum repelic aesequi adis
moditib usandae et, ommo beaquam qui rem. Neque volore endipienet parundis veliit assinci
entureria solenes mi, aut qui volo mintionsecta sintemque sit eiuscite endipic iduscid quiscidis et
aliquia quos sant et latur? Fuga. Epudam ut fuga. Facit perione stiusande lisitatur, quiam dit ut aut
ius milliqui voluptatur sit eum a dolupta quametur aut fugiam as ut architinume latur restem quidu-

same nia sequia ium iunt aut fuga.

Function

End of text area

Headauarters - 50 e Camot s 1433 (0)1 55725000
au capital de 34 590 B52 euros - 085 480 796 RCS Nanterte

Following page

CONTENTS A
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3. PRINT & DIGITAL APPLICATIONS

3.2 Business card

Business cards are defined according
to the template opposite.

1.

First name, Last name
Poppins SemiBold, B. 9.5 pt,
spacing 0 pt,

color: tangerine orange

. Function - Department

Poppins Medium, B. 8 pt, spacing 0 pt,
line spacing 12 pt,
color: midnight blue

. Contact details

Poppins Medium, B. 6 pt, spacing 0 pt,
line spacing 9.5 pt,
color: midnight blue

. Mailing address

Poppins Light, B. 6 pt, spacing 0 pt,
line spacing 7 pt,
color: midnight blue

. QR code

The QR code is shown as an example.
Each business card has its own
QR code.

The file can be downloaded here: ﬁ

Servier Graphic guidelines

21

88

38

O First name, Last name
© Function - Department
e firstname.lastname@servier.com
+33 (0)100 00 00 00
+33 (0)6 00 00 00 00

o 50 rue Carnot
92284 Suresnes Cedex - France

SERVIER

moved by you

Front

Format 90 x 55 mm - Scale: 100% - scaling in millimeters

175

345

305

Back
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3. PRINT & DIGITAL APPLICATIONS

| 3.3 Correspondence card

Correspondence card is defined

according to the template opposite.

They may be nominative. In this
case, the First name and Last name
are right-aligned below the Servier
logo lockup.

1. Mailing address
Poppins Light, B. 7 pt, spacing 0 pt,
line spacing 9 pt,
color: midnight blue

The file can be downloaded here: ﬁ

Servier Graphic guidelines

52

10 38 10
SERVIER
moved by you
92284 Suresnes CBecdreliefF:r(c}JrrTcO;
1)
Front

Format 210 x 100 mm - Scale: 60% - scaling in millimeters

26

Back
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3. PRINT & DIGITAL APPLICATIONS

| 3.4 E-mail signature

All Servier employees must use the
same e-mail signature on a white
background.

E-mails must include as a minimum:
the First name, Last name, Function,
Department, Servier logo lockup, label
and certification if applicable.

1. First name, Last name
Century Gothic Bold, B. 11 pt,
spacing 0 pt,
color: tangerine orange

g

Function - Department

Century Gothic Bold, B. 9 pt,
spacing 0 pt, line spacing 10.8 pt,
color: midnight blue

3. Contact details

Century Gothic Regular, B. 9 pt,
spacing 0 pt, line spacing 10.8 pt,
color: midnight blue

4. Confidentiality message
Century Gothic Regular, B. 7 pt,

spacing -10 pt, line spacing 8.4 pt, °

color: black outline at 65%

5. Label and certification

Servier Graphic guidelines

o0

Scale: 60% - scaling in millimeters

In a sapien augue. Etiam blandit lacus et lectus tempus, sed gravida risus suscipit. In ut augue
convallis, ullamcorper nulla sed, venenatis tortor. Ut vitae iaculis felis. Vestibulum luctus ultricies
lacus nec fringilla. Fusce quis urna dictum ligula porta maximus.

Integer vitae nunc gravida, finibus elit ut, volutpat nisi. Vivamus diam turpis, semper quis mauris eu,
placerat semper felis. Proin rhoncus at sapien in imperdiet. Sed quis imperdiet nisi.

Bien cordialement,

38

First name, Last name
Function - Department

Mobile +33 (0)6 00000000
Phone +33 (0)1 00 00 00 00

50 rue Carnot - 92284 Suresnes Cedex - France
www.servier.com

SERVIER}

moved by you

75

Ce message et foute piéce jointe sont la propriété du Groupe SERVIER. Les informations contenues dans ce message électronique sont strictement confidentielles
et destinées au seul usage des destinataires nommés ci-dessus ainsi que de ceux spécifiquement autorisés a le recevoir. Si vous n'étes pas le destinataire de ce
message, nous vous notifions que toute transmission, distribution ou copie de ce message et/ou de ses pieces jointes est strictement inferdite. Si vous avez recu ce
message par erreur, nous vous remercions d'en avertir immédiatement I'expéditeur par e-mail et de le supprimer ainsi que foute éventuelle copie. Les messages
adressés & un collaborateur du Groupe SERVIER n'appellent pas de réponse en dehors de ses heures habituelles de travail.

The file can be downloaded here: ﬁ

In a sapien augue. Etiam blandit lacus et lectus tempus, sed gravida ris
convallis, ullamcorper nulla sed, venenatis tortor. Ut vitae iaculis felis. \
lacus nec fringilla. Fusce quis urna dictum ligula porta maximus.

Integer vitae nunc gravida, finibus elit ut, volutpat nisi. Vivamus diam t
placerat semper felis. Proin rhoncus at sapien in imperdiet. Sed quis in

Bien cordialement,

First name, Last name
Function - Department

Mobile +33 (0)6 00 00 00 00

Phone +33 (0)1 00 00 00 00

50 rue Carnot - 92284 Suresnes Cedex - France
www.servier.com

SERVIER}

moved by you

Ce message et foute piéce jointe sont la propriété du Groupe SERVIER. Les informations contenué
ef destinées au seul usage des destinataires nommés ci-dessus ainsi que de ceux spécifiquemer.
message, nous vous notifions que toute fransmission, distribution ou copie de ce message et/ou ¢
message par erreur, nous vous remercions d'en avertir immédiatement I'expéditeur par e-mail ef
adressés & un collaborateur du Groupe SERVIER n'appellent pas de réponse en dehors de ses heu
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3. PRINT & DIGITAL APPLICATIONS

| 3.5 Badge

The badge is divided into two
background colors, white and
midnight blue.

The printing of a fill pattern produced 0.
using the “smile” makes it possible to ' First name
enrich the midnight blue background. Last name

1. First name, Last name
Poppins SemiBold, B. 19 pt,
line spacing 23 pt, spacing 0 pt,
color: midnight blue

Format 124 x 81 mm - Scale: 80% - scaling in millimeters

Graduated fill pattern on midnight blue background
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3. PRINT & DIGITAL APPLICATIONS

3.6 Microsoft® Teams®
screen background

To personalize your background
in Microsoft® Teams®, a collection J—
of four background screens
personalized with the Servier
trademark is available.

To integrate the Servier background
screen for your Teams® meetings:

1. Click on “Background filters” Screen background |
2. Select “Add new”

3. Import your background screen
from your computer

4. Your Servier background screen
is displayed! .. SERVIER’

The file can be downloaded here: ﬁ

¥

SERVIER

SERVIER

moved

byyou

SERVIER

moved by you

[ gm—T—

a—T
|y At

AW
| el ]

Screen background 2

Servier Graphic guidelines

Simulation on Microsoft® Teams®

Screen background 3

Screen background 4

s SERVIER
P
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3. PRINT & DIGITAL APPLICATIONS

| 3.7 PC background screen

To personalize your PC, a Servier
background screen is available.

It shows the Servier logo lockup
treated in reserve on midnight blue
background as well as the “smile”
treated in tone-on-tone blue.

The file can be downloaded here: ﬁ

¥

SERVIER

Servier Graphic guidelines
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3. PRINT & DIGITAL APPLICATIONS

| 3.8 Social networks

The social networks icon consists of the

. . : Servier + Suivre «<- .
Servier symbol integrated on a white X s abonnés ® O® . sowier- Laboratore pharmac X+ v
N | sem. - Modifié - ® R
background. . , . ) € c 0 g (RS- N
servier_group For several years, we have been committed to treating Chronic Venous
Disease and hemorrhoidal disease, partnering with healthcare professionals BES Favoris 'JErvIE r- E D' ) »

The Servier symbol is displayed in the y
various avatar formats specific
to each social network.

9. ..voir plus

¥* 67 2650 234
A\ 4 ioations  Abonnés

Voir la traduction

Servier
At Servier, inr ion-led global phar

discover our i to
progress to serve patient needs | #WeAreServier

In the Internet page navigation bar, the
“favicon” is the Servier symbol with the o o

Servier name in the system font.

J Servier

lorem meliora
| reddit poemata

The file can be downloaded here: ﬁ

Servier favicon

CCa 14 24 partages

& J'aime @ Commenter (—) Partager 1Envoyer

Example of LinkedIn post
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3. PRINT & DIGITAL APPLICATIONS

| 3.8 Social networks (cont.)

On social networks, the cover photos
are defined according to the templates
opposite:

« with the “smile” applied on blue
background
+ with a visual integrating the “smile”

These cover photos are to be used on
all platforms (Focebook, Twitter and
YouTube).

On LinkedIn, only the version with the
“smile” on a blue background
is permitted.

The file can be downloaded here: ﬁ

Servier Graphic guidelines

Linked m Offres d'emploi ¥ Servier Monde entier

* SERVIER
\ & 4

ram
Servier EBE voirles 11784 employés
Fabrication de procits pharmaceutiques

Engagés pour e progrés thérapeutique au bénéfice des patients.

PR
Voir les offres d’emploi Suivre )

Présentation Emplois Vie d'entreprise

Découvrir Servier

Discover Servier

e Servier is committed to therapeutic progress to serve patient needs. (n]
Coplrlel

SERVIER

~
Q S'inscrire  ( S'identifier |
N A

Pages affiliées

| Servier Pharmaceuticals
abrication e prodlits
s Fabr de produits
pharmaceutiaues
Boston, MA
¢ Servier Brésil
N/ Fabrication de produits
pharmaceutiques
Rio de Janeiro, Rio de Janeiro
% Servier France
N/ Fabrication de produits
pharmaceutiques
Suresnes, lle-de-France
 Servier Canada
abrication de produts
N Fabr tion di duit:
pharmaceutiques
Laval, Québec

Afficher plus de pages affiliées ~

Pages similaires

| Servier Pharmaceuticals
N\ Fabrication de prodits
pharmaceutiaues
Boston, MA

q Sanofi
©¥ Fabrication de produits

pharmaceutiaues
Paris, France

SERVIERS

Servier @
Centre de recherche [b

N/ médicale Aimer

_ En savoir plus L%

servier.com

173 254 personnes aiment ¢a
Accueil  Photc

Apropos

Q

50, rue carnot, 92150 Suresnes  ITINERAIRE
616 personnes ont visité ce lieu

0155726000

https://servier.com/

Welcome to our official Facebook group page.
Servier is committed to #therapeutic progress to

serve #patient needs. Visit http://servier.com to.

Vo plus v
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3. PRINT & DIGITAL APPLICATIONS

3.9 Brochure covers

Depending on the case, the page
background may be white, in a solid
midnight blue or with a visual
bleeding off.

Thanks to the richness of the graphic
territory elements, the “smile”, colors,
typographical plays, various cover
variants are possible (see Chapter 2).

Brochure titles are composed in
POPPINS, in lower case or all in upper

case.

The titles are visually very present and
processed graphically using color sets
matching identity hues.

To highlight keywords, it is possible
to use two quarter circles as shown
opposite. They can take any color
of the palette.

Note:

Regardless of the cover chosen,
white background, midnight blue
background, or full format visual,
the “smile” must always be present.

Servier Graphic guidelines

Research and
development institute

Servier :
Paris-Saclay

SERVIER

Ataglance

3

SERVIER

we innovate
for patients

SERVIER

LE

SERVIER
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3. PRINT & DIGITAL APPLICATIONS

| 3.10 Inside pages

The inside pages are well spaced out
and must be predominantly white.
They are designed on two or three
columns as required.

The page layout is rigorously structured
around main titles, photos, columns of

left-aligned text and thin vertical lines.

Using the secondary color palette

Lorem ipsum

makes it possible to highlight a title, consectetuera

a key figure, a quote or important
information.

To highlight keywordes, it is possible
to use two quarter circles as shown
opposite. They can take any color
of the palette.

Note:

The “smile” makes it possible to bring
the brochure’s page layout to life,
however, to avoid any repetition,

it must be used sparingly.

Servier Graphic guidelines

Consectetuer

Lorem ipsum

’

%12 5%

Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit, sed diam
nonummy nibh euismod
tincidunt ut laoreet dolore

minim
veniam
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3. PRINT & DIGITAL APPLICATIONS

3.11 PowerPoint®
presentation

A common slide master is available
to show all your PowerPoint®
presentations in Microsoft Office 2018.

An independent group
to therapeutic

progress
It must be used to ensure visual

coherence of all presentations from
the Servier Group.

All texts are written in Century Gothic.

#1

Group
presentation

A major actor in the French health sector

Servier Graphic guidelines

SERVIER

SERVIER

SERVIER

An independent group
committed to therapeutic
progress

SERVIER

#1 )
Group
presentation

8
L s

Quality generic

‘génériques de qualité

Digital at the service
do la santé de demain

SERVIER

An indepF .
group corfimitted to’ .

therapeutic progress

SERVIER

A group guided
by its long-term view

xxxxxxxxxx don e SERVIER

CONTENTS A 39



3. PRINT & DIGITAL APPLICATIONS

| 3.12 Newsletter

Servier newsletters are designed
according to a template and a unique
header based on a color code using
the identity hues.

The layout is structured by white
sections or displayed in the identity
colors as well as in the toned down
blue of the secondary palette.

Thick horizontal lines are used to
separate the white sections.

Titles are written in Century Gothic Bold
all'in lower case, the running text in
Regular.

Visuals are personalized with one
of the corners rounded.

Servier Graphic guidelines

WIP'S

SERVIER

Get the latest news from Servier

May 2022

Sandita tiorroresti que
occus. Et eum repelit
nimagnihil ma nis.

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat.

Ut wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea
Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod.

SERVIER.
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3. PRINT & DIGITAL APPLICATIONS

| 3.13 Posters

The various graphic territory tools as
well as the color palettes are applied
to bring posters to life.

Poster 1

It is structured in three sections,

the top section is dedicated to the
title, the middle section is dedicated
to the visual (an illustration or photo),
the bottom section is solid white and
integrates information and the Servier
logo lockup.

Poster 2

It is structured in two sections, the
top section is dedicated to the visual
(anillustration or photo), the bottom
section is solid white and integrates
the title, information and the Servier
logo lockup.

Logo lockup inset

A white inset integrating the Servier
logo lockup is designed according
to the margin principle, the value

of one square above the logo lockup
frames this block, no text must
appear inside.

Servier Graphic guidelines

Lorem ipsum

Vel enim lam, qui optatia qui optatia sant liqui
sit aut harunt et ipic tem fugit facia con consequi
volores erchilique consequ iaeptat aborerum.

qui inci odisquam simodis ad
(idus raersperum atur)

Ad 8 ma 22 idus 2022

SERVIER}

moved by you

Gl a

Lorem ipsum

sit aut harunt et ipic tem fugit facia con consequi
volores erchilique consequ iaeptat aborerum.

qui inci odisquam simodis ad
(idus raersperum atur)

SERVIER}

moved by you
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3. PRINT & DIGITAL APPLICATIONS

| 3.14 Kakemonos

Kakemonos can be attached to the
ceiling using hangers or installed on a
totem on the ground.

In this second case, the Servier logo
lockup is raised within the limit of the
first lower third of the format in order
to ensure better legibility (see page 15).

The Servier logo lockup appears on all
kakemonos.

It is positioned on the right in the
bottom section in compliance with
the margins (see page 15).

Kakemonos are printed either on
white backgrounds, or on colored
backgrounds, favoring the midnight
blue background.

All texts are written in Poppins.

Servier Graphic guidelines

Nonem in

149

exenients

Quae ipsa diate
distiant ressecu
Iparcid evelit

doluptatquis

149

exenients

lorem ipsum

) SERVIERJ* SERVIER SgRV‘ER}

Option I: kakemonos attached to the ceiling

Option 2: kakemonos placed on the ground

Nonem in .

149

exenients

Quae ipsa diate
distiant ressecu
Iparcid evelit

SERVIERS

doluptatquis

149

exenients

lorem ipsum

SERVIER

SERVIER
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